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1. Our commitment 

Our commitment to environmental sustainability is a key, transver-

sal aspect of our business strategy. As a leading law firm in Italy, 

BonelliErede is conscious of our responsibility to positively impact 

the society, environment and economy we operate in. When it 

comes to legal services, environmental considerations are not al-

ways top of the list. But every business has a responsibility not only 

to the economy it operates in but also to society and the environ-

ment as a whole – particularly in an interdependent society such as 

ours. 

This policy sets out how to properly manage our impact on the 

environment and the guidelines on setting and reviewing our envi-

ronmental objectives. 
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Compliance with environmental legislation was obviously a prime 

consideration in preparing this policy but equally so were the inter-

ests of our clients, colleagues and all stakeholders in our business. 

We strive to propose innovative solutions, to apply the most chal-

lenging environmental standards and to raise awareness of the im-

portance of environmental matters throughout our network. We 

are conscious that we have a profound ethical responsibility to pre-

sent and future generations. 

2. Purpose and objectives  

This policy sets out the criteria according to which we manage en-

vironmental issues and provides guidelines for dealing with envi-

ronmental matters transparently and consciously.  

This policy is based on the following principles: (a) fighting against 

waste of all kinds, (b) improving energy efficiency, and (c) taking 

due consideration of how our operations impact people and legal 

entities. 

Our objective is to follows basic principles, rules and targets to 

reduce the impact of our operations by using sustainable materials, 

improving efficiency and using renewable energy to reduce our en-

vironmental impact.  

3. Scope 

This policy is addressed to all BonelliErede people at the firm’s 

Italian offices as we want everyone to be involved in environmen-

tal protection and in initiatives to mitigate the climate emergency. 

4. Application  

This policy is based on fundamental principles that guide how our 

environmental protection initiatives are strategically planned and 

carried out:  

− Impact: We assess the areas in which we most impact the 

environment and align our operations in these areas with the 

main international standards. 
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− Strategic: We give great importance to environmental mat-

ters when it comes to business strategy. 

− Milestones: We set indicators and targets and commit to 

initiatives aimed at enhancing environmental impact stand-

ards. 

− Monitoring: We are committed to developing an environ-

mental management system to measure our impact. 

− Transparency: We report annually on our progress and 

share the results firm-wide. 

This policy also adheres to international principles and initiatives, 

e.g.:  

• United Nations Sustainable Development Goals 

• Paris Agreement 

• European climate laws 

5. Our impact  

In line with the international principles and standards on which 

this policy is based, the following areas of direct and indirect im-

pact are of the utmost importance. 

Direct impact 

A direct impact is something the firm exercises direct management 

control over and is therefore generated by the firm’s operations 

and facilities.  

Energy consumption and greenhouse gas emissions: scopes 

11 and 2 2 

We are conscious that energy consumption at our offices is one of 

the main sources of greenhouse gas emissions that we can take ac-

tion on. We are thus committed to improving our systems to en-

sure efficient energy use and curb consumption.  

 

1 Scope 1 emissions are direct greenhouse gas emissions from sources owned or con-
trolled by a business. 

2 Scope 2 emissions are indirect greenhouse gas emissions from the generation of elec-
tricity purchased and consumed by a business. 
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Specifically, our objectives are to:  

• favour the use of electricity produced by renewable energy;  

• continue to aim to reduce energy consumption by imple-

menting energy efficiency and energy saving measures for: 

(a) lighting, possibly LED or low energy; (b) air conditioning; 

and (c) IT infrastructure; and 

• measure scope 1 emissions and set reduction targets. 

Sustainable procurement 

Some products we obviously use day in day out and could not do 

without. We are conscious of the impact they have and are thus 

committed to choosing products that use the following types of 

materials:  

• Environmentally friendly materials: When multiple sup-

pliers offer the same price and quality, we prefer non-toxic 

products with environmental certifications that guarantee re-

source conservation, e.g., BIO or FSC certification. 

• Local materials: When multiple suppliers offer the same 

price and quality, we prefer products from suppliers local to 

our offices.  

These criteria apply to all products purchased, including cleaning 

products, electronics, food, and office supplies. 

Resource utilisation and waste recycling 

Our objective is to contribute to reducing the environmental im-

pact of our use of resources and the waste we generate. That is why 

we are committed to:  

• reducing water consumption by making the plumbing sys-

tems in our offices more efficient;  

• ensuring that dedicated recycling points are available in each 

office, in line with local municipality practices;  

• ensuring that waste is recycled and disposed of responsibly 

and properly, especially electronic waste and highly polluting 

waste, e.g., used batteries and ink cartridges, in line with local 

municipality practices; and 
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• encouraging our people to get involved in local waste reduc-

tion campaigns, e.g., returning used electronics, reducing 

food waste and recycling.  

Indirect impact 

An indirect impact is something the firm generates in its dealings, 

e.g., with suppliers, clients and the community. 

Travel and greenhouse gas emissions: scope 33 

Excluding emissions from energy consumption, other indirect 

greenhouse gas emissions (scope 3) are the most impactful when 

an organisation’s entire value chain is taken into account. That is 

why we are committed to continually measuring them, specifically 

by:  

• having our leadership pave the way, e.g., by participating in 

roundtables and initiatives on environmental issues, for 

other law firms to follow suit to combat climate change; 

• mapping out our emissions from all areas and, to the extent 

possible, setting reduction targets; and 

• offsetting our emissions through third-party certified pro-

jects or by purchasing certified carbon credits. 

Furthermore, to better manage the firm’s emissions and the con-

sequent environmental impact, and as we are aware of the impact 

of business travel and our people’s commute to work, we are com-

mitted to: 

• facilitating the use of public transport or zero-emission per-

sonal transport (bicycles, scooters, etc.); 

• limiting business trips to those deemed necessary and agreed 

on with clients; and 

• preferring environmentally friendly transport and trying to 

avoid air travel when a viable alternative exists in terms of 

travel quality, time and cost.  

In particular, high-speed rail is to be preferred over air travel 

whenever possible in order to reduce our CO2 emissions. 

 

3 Scope 3 emissions are all indirect emissions (not included in scope 2) that occur in the 
upstream and downstream phases of an organisation’s value chain. 
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Promoting sustainable consumption and raising awareness  

Our goal is to encourage the people and organisations we have 

dealings with – e.g., our clients and the local communities where 

we operate – to manage their operations in a sustainable way. 

We are also keen to help our clients understand updates to envi-

ronmental legislation and support them with our ESG services. 

For this purpose, the firm is also committed to conducting ESG 

awareness-raising campaigns to provide our people training to en-

sure they are up-to-date on all things ESG-related so that they re-

main at the front of their mind in everything they do.  

As to our work in the community, we are committed to continuing 

environmental volunteering projects and supporting sponsorships, 

campaigns and initiatives to protect and restore environmental her-

itage and raise consumer awareness of resource waste.  

6. Monitoring, reporting and transparency  

We monitor the firm’s operations also from an environmental per-

spective – energy consumption, emissions, and waste generation 

and disposal, etc. – based on specific indicators to ensure continual 

improvements. 

Our aim is to provide all stakeholders an annual report on results 

achieved.  

7. Roles and responsibilities 

Everyone at BonelliErede plays their part in contributing to our 

commitment to protecting the environment. 

The CSR Committee is responsible for: (a) planning environmental 

initiatives, (b) ensuring the firm’s operations comply with this pol-

icy, and (c) determining and implementing programmes and ac-

tions to apply this policy. And everyone at BonelliErede has a key 

role to play in helping us continue to strengthen our environmental 

practices. 
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8. Approval, validity and updating of this policy 

This policy was approved by a board resolution and all 

BonelliErede people are expected to adhere to it. The CSR Com-

mittee will review and update this policy whenever needed, e.g., 

whenever national or international regulations – which we refer to 

for best practices – are subject to changes or to caselaw interpreta-

tion. 

9. Where this policy is available 

This policy is available internally on the firm’s portal and via other 

communication channels and externally on the firm’s website. 

 


